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●Promote proper use of ICT as an educational tool for personal
development and social interaction
●Raise awareness of the risks of online communication and social media
●Use good practices and discover new ICT utilities

GENERAL
OBJECTIVES

●Understand the importance of oral and written communication
●Learn about different types of media
●Do research into the media
●Use appropriate language and oral expression
●Raise students’ awareness of how to make good use of technologies
●Digital Competence (DC)
●Competence in Linguistic Communication (CLC)
●Social and Civic Competence (SCC)

COMPETENCIES

●Competence Learn to learn (LLC)
●Competence in Cultural Expressions (CCE)
●Mathematical competence and basic competences in science and
technology (NCST)
●Initiative and Entrepreneurship Competence (IEC)
●Language

AREAS

●Social Sciences
●Art Education
●Mathematics

TIMING

5 activities

MATERIALES

See appendices

FREE MUSIC
AND SOUND
BANKS

• https://cedec.intef.es/bancos-gratuitos-de-imagenes-videos-y-sonidos/

• https://www.is4k.es/de-utilidad/recursos/guias-sobre-ciberbullying-pantallasy-adiccion
• https://www.is4k.es/necesitas-saber/uso-excesivo-de-las-tic

WEBOGRAPHY
REFERENCES

• https://www.is4k.es/presentaciones-por-edades
• https://www.is4k.es/materiales-didacticos
• https://beinternetawesome.withgoogle.com/es-419_all/interland
• https://storage.googleapis.com/gweb-interland.appspot.com/es-419-all/hub/
pdfs/Google_SeGenialEnInternet_ElPlanDeEstudios2019.pdf

1.1. Context of the subject

To better understand the subject matter of this edition, we suggest you consult
resources created by specialists in the subject such as:
Internet Segura for Kids (IS4K) is the Internet Safety Centre for minors in Spain
that promotes safe, responsible use of the Internet and new technologies
among children and adolescents.
IS4K is led and coordinated by the State Secretariat for Digitisation and Artificial
Intelligence (SEDIA). It operates its services through the National Institute of
Cybersecurity (INCIBE), in collaboration with other leading bodies. In line with
the European Better Internet for Kids (BIK), a strategy which is part of the panEuropean INSAFE network of Internet Safety Centres and is co-funded by the
European Commission.
Here are some links that may be useful:
1. Excessive use of ICT .
https://www.is4k.es/necesitas-saber/uso-excesivo-de-las-tic

2. Guidelines on cyberbullying, screens, and addiction. The Community
of Madrid has published three free, practical, and downloadable guides
giving an objective and informed image of three themes patent in the
online reality of our minors.
https://tinyurl.com/y2lbd9rt

3. Media literacy:
https://www.is4k.es/alfabetizacion-mediatica

1.1. Context of the subject

Another valuable resource you can refer to for more information on the subject
is a new initiative developed by Google called “Be Internet Awesome”. The
initiative helps children and adolescents make safe and responsible use of
technology and allows families and educators to take advantage of the Internet.
https://beinternetawesome.withgoogle.com/es_es/
https://storage.googleapis.com/gweb-interland.appspot.com/es-419-all/
hub/pdfs/Google_SeGenialEnInternet_ElPlanDeEstudios2019.pdf

It provides tools and methods for teaching the basic concepts of security and
digital citizenship in the classroom.
Be Internet Awesome consists of five fundamental topics on security and digital
citizenship:
• Share carefully (be smart on the Internet)
• Don’t fall into traps (stay alert on the Internet)
• Protect your secrets (stay secure on the Internet)
• Being friendly is great (be pleasant on the Internet)
• If you have questions, ask (be brave on the Internet)
As well as these resources, we provide teachers with a final bibliography with
many more valuable resources to further explore the subject of this initiative.

1.2. Awareness campaign
ACTIVITY 1 - ON AIR

Working using the Flipped Classroom with videos on raising
awareness about the use of ICT:
• ❏	 Primary years 3 and 4 with a video created with Edpuzzle with
interleaved questions:
https://edpuzzle.com/media/5f0ddd6131e6593f282faec5

• ❏	 Primary years 5 and 6 with a form (ANNEX I) that must be
completed after viewing:
https://forms.gle/oaBu8XnbgAZUm6rY7

https://tinyurl.com/y6a6v6un

https://tinyurl.com/yxzme3k3

How can we make good use of technology inside and outside the classroom?
The presentation, guide, and teaching materials listed in “Internet Segura for Kids
(IS4K) by age can be used here.
https://www.is4k.es/presentaciones-por-edades
https://www.is4k.es/materiales-didacticos

“INTERLAND” GAME
This is an online game that ensures basic knowledge of how to prevent, identify,
and deal with risks that arise on the Internet for children in a playful way.
https://beinternetawesome.withgoogle.com/es-419_all/interland

2.1. Introduction-motivation
ACTIVITY 2 - A WATERSHED IN THE ART OF COMMUNICATION

The first activity is designed to trigger curiosity and expectations about
the subject we will work on.
To do this, we ask the students to answer the following question:
:
WHAT KINDS OF MEDIA DO YOU KNOW ABOUT?
Mentimeter will be used to project the results obtained. Click on the link
and screen:
https://tinyurl.com/y3t6e8yj

The responses obtained will then be analysed, considering those which are more
or less repeats, the diversity of the media, and these are classified according
to how frequently they are used. There can be a brief discussion about how
these have changed over time. We may use ANNEX II to add to the information
provided to students.

2.2. Previous knowledge
ACTIVITY 3 - RADIO GAGA
Radio is one of the most far-reaching, significant media of all time.
Even in the era of new technologies, it is still important. It is the most
powerful medium because it is free, it reaches all social classes, and it
can impact massive numbers of people.
The images (ANNEX III) are projected on the digital whiteboard in the
classroom to the sound of Queen’s song “Radio Gaga” so that students
can see the inside of a radio station and learn about the different
elements involved in communication.
QUEEN SONG “RADIO GAGA”:
https://tinyurl.com/ofsynmp

We can tune into some radio stations to draw attention to the different types.
For example, some only play music, others provide sports coverage, current
affairs, interviews…
It might be a good idea to provide a radio or podcast advertisement as an
example to give the students ideas about the product they should prepare.

2.3. Advertising language
ACTIVITY 4 - YOUR OWN RADIO ADVERTISEMENT

After doing this work, we will tell the students that they will be
creating a radio advertisement explaining the need to use ICT properly.
Before embarking on this brief adventure, you will need to assign the
different responsibilities (direction, control, speaker 1 and speaker 2).
Share out cards with different functions (ANNEX IV).

MANAGER

CONTROL
• Voice input and
output control

•Coordinate
al product

•Review the fin

•Commplete the
t
technical scrip

SPEAKER

• Control music and sound
effects, time.

• Reads the message
with intonation

•Control

• Controls the
pauses during the

SPEAKER
• Reads the
message
with intona
tion
• Controls th
e
pauses du
ring the

●

●

●

●

The teacher will give a brief explanation of how to make a radio advertisement
that should contain the following steps:
• ●Describe the purpose of the campaign.
• ●Define the target audience.
• ●Select the media to broadcast the campaign (recording, music,
and sound effects, etc.).
• ●Compose the key messages to broadcast.

ACTIVITY 4 - YOUR OWN RADIO ADVERTISEMENT

A computer graphic will help them make decisions (ANNEX V):

RADIO ADVERTISEMENT
QUICK GUIDE
Get into the listeners’ shoes

THINK LIKE YOUR
AUDIENCE

THINK LIKE
YOUR AUDIENCE

Think about the most attractive feature you have and communicate it
in the best way for your campaign. How are you going to say it? You
can use humour

KEEP AN EYE ON THE TIME

You will need to time the script. It takes a speaker
about 25 seconds to read every 25 words of text.
Keep things as simple as possible. Pausing is useful for the
listener to reflect on what you are communicating.

CHOOSE THE BEST VOICE
A natural, positive, energetic voice that invites
action, that listeners wants to hear and attracts
attention. A dialogue between two speakers with
contrasting voices tends to work well.

Music and sound effects must
be high impact. Find the music
that best defines your goal

MUSIC (OPTIONAL)

And templates (ANNEX VI) will
help them to carry out the whole
process:
•a
● template to be able to be
filled in collaboratively in the
classroom (poster format) or,
●•A
● link to a template created
with Google Slides to be able to
fill in online( ANNEX VII)

3.1. Final product
ACTIVITY 5 - ONLY 60”

60''
Now we have reached the last activity when students record the
scripts prepared during the previous exercise to make a radio
advertisement that communicates the importance of making proper
use of ICT and its advantages and drawbacks by broadcasting a
message to raise general public awareness.
To facilitate the task, the team must complete a technical script
following the example below (ANNEX VIII)
They will have 10-15 minutes to prepare and will then record with the
help of the teacher using different recording resources:
“TALK AND COMMENT” BY GOOGLE, “ANCHOR”
APP, SMARTPHONE, ETC..

4. Testing

Evaluation Tools:
• Scoring guide for evaluating the radio advertisement (ANNEX IX).
• Kahoot or Socrative to evaluate student proficiency (ANNEX X).
https://play.kahoot.it/v2/?quizId=40812f02-d20e-469d-ad20-69735ef800ba
(Years 3 and 4 Primary)

